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62% loans used in Female 
Led Businesses 

30% loans used in Male Led 
Businesses 

8% loans used in Family 
Businesses 

91% loans used for Business 
Purpose  

Active Outreach – 515,862 
Health Insurance  

Policyholders – 1.68 M 

Cumulative Non-Financial 
Program Beneficiaries – 

1.76 M 

Kashf has the largest 
market share of micro-

insurance policy holders 
and 5th largest share of 

active clients in Pakistan 

94% clients are satisfied by 
standard of customer care  

89% clients are satisfied by 
the Services and Delivery 

Channels* 

87% clients are satisfied by 
the Products and Services 

83% Customers are 
satisfied by the Pricing* 

Overall NPS is 10% i.e. 60% 
of the respondents said 

that there is an 80% 
likelihood of them 

recommending Kashf to 
family and friends.* 

0.39% of clients reported a 
Consumer Protection Code 

violation 

Portfolio Segmentation by 
Region - Rural : 36%, Semi 
Urban : 30%, Urban : 34% 

Loan Outreach 
Segmentation by Type  - 

Business: 82%, Emergency: 
19%, Ultra Poor Loans: 

0.4%, Low-cost Schools: 
0.3% 

Credit Bureau checks 
undertaken for 100% of 

loans disbursed 

HH Segmentation by PSC - 
PSC 16 – 30: 9%, PSC 31 – 

40: 24%, PSC > 40: 67% 

Loan 
Utilization 
Snapshot 

Program Scale 

Program Focus 
& 

Segmentation  

Customer Care 

* Statistics based on Annual Customer Satisfaction 
Report, 2019 



Gender Mainstreaming & Focus  

Female Outreach and 
Loan Utilization 

• 67% loans utilized in Female 
Headed Businesses 

• 58% School loans for Female 
Owned Schools 

• 52% Female Student 
Enrollment in Schools 
Funded by Kashf 

• 72% Health Insurance Claims 
used by Women  

Gender Diversity at the 
Workplace 

• 49% Female Gender Ratio for 
Company 

• 44% Female Representation 
in the Board of Directors 

• 50% of all employees report 
to a Female Boss 


